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How We Increased 
One Client’s LinkedIn 
Followers by 297% 

LinkedIn has over 830 million users worldwide – 
and four out of five of those users are business 
decision-makers. Many insurance professionals 
consider it their most effective platform for 
connecting with colleagues and prospects alike. 

LinkedIn can be a powerful tool for growing 
credibility, supporting your brand, boosting 
website traffic, and generating leads. It all starts 
with high-quality, well-researched educational 
content built around a consistent, strategic 
publishing schedule. 

Relevant Statistics:

Brands with active, complete 
LinkedIn pages receive 
five times more page 
views, seven times more 
impressions per follower, 
and 11 times more clicks per 
follower – wow!

Conversion rates are up to
higher from 
LinkedIn traffic

This is higher than Facebook (37%), 
Instagram (27%) and YouTube (21%)

of content marketers 
report that

LinkedIn produces the best 
organic search results

77% 2x

http://directconnectionusa.com
mailto:hello%40directconnectionusa.com?subject=
https://news.linkedin.com/about-us#Statistics
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Our first example is a retail insurance agent 
who works for a large national insurance broker. 
His goal was to connect with colleagues and 
prospective insureds, and build his reputation in 
the industry as an expert in specialized insurance 
for businessowners. 

The client already had a LinkedIn presence but 
did not have the time to create much original 
content. His activity consisted of reposting 
industry articles a few times a month.

The core of our client’s new strategy was 
LinkedIn Newsletters. This new feature, launched 
in November 2021, is a curated feed of your 
content – articles, images, videos and more – that 
you share with a subscribed audience. 

Early Adoption Gave Our Client a Boost
Our agency constantly monitors the LinkedIn 
space, and when LinkedIn Newsletters launched, 
we got our client in as one of the first users. As 
early adopters of LinkedIn Newsletters, we were 
specially placed to gain outstanding traction for 
this client.

We launched his newsletter within the week, and 
he quickly gained over 1,000 subscribers. 

A Foundation of High-Quality Content
Our multi-platform marketing strategy was 
built around a core posting schedule of original 
content, published first on our client’s LinkedIn 
Newsletter and amplified through email 
marketing and other platforms. 

We chose article topics based on our client’s 
expertise. First, we interviewed him to identify 

which topics he felt most comfortable being 
an "expert" in. Next, we organized those topics 
across five categories: Culture, Services, Thought 
Leadership, People, and Personal. 

The “Personal” category was especially impactful. 
Far more than simple content about hobbies and 
family, this category was strategically oriented 
toward the client’s appearances at tradeshows, 
with candid shots featuring promo items directly 
tied to his niche. 

It helped convey his personality and a sense of 
fun, while continuing to be professional and 
aligned with his brand. This helped cultivate 
relationships with colleagues and prospects both 
online and off.

A Strategic Approach to Engagement
We paid particular attention to our strategy in 
tagging other industry thought leaders to get 
the most shares and reach. 

Our client’s articles had tremendous success 
in being picked up and reshared – not only 
across LinkedIn, but also in respected industry 
publications. We include LinkedIn credentials in 
each media piece, so the client’s LinkedIn page 
always gets the cross-exposure from those other 
platforms. 

At Direct Connection Advertising & Marketing, we’ve developed a winning formula for 
generating engagement, nurturing leads, and garnering media coverage across the industry 
through outstanding content. See how we did it – with a spotlight on two very different 
clients. 

Pro Tip: 
Many major industry publications are looking 

for relevant content to repost for their 

audience – for free! You just have to know 

where to go. 

Client #1: LinkedIn Personal Page for a Retail Insurance Agent

http://directconnectionusa.com
mailto:hello%40directconnectionusa.com?subject=
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The company already had a LinkedIn presence 
but hadn’t seen much traction. Their posts were 
infrequent, and the CEO – who had been writing 
the content himself – was simply too busy to 
handle it. We took it off his plate. 

The goal was to use the company’s LinkedIn page 
to enhance their presence in the industry, reach 
out to potential new clients, and connect with 
current clients on a more impactful level. 

Our strategy was multi-tiered, spanning tradeshow 
management, email marketing, article creation 
and social media. Our core driving engine was the 
company’s LinkedIn feed.

We again started with a content strategy based 
on five categories: Culture, Services, Thought 
Leadership, People, and Personal. The topics were 
somewhat technical and detailed, and our strategy 
also included pitching to industry publications.

Our second subject is a large national service provider for the insurance industry.

Client #2: LinkedIn Company Page for an Insurance Services Provider

565 new followers 
(9.55% increase) 
within six months

56% increase in 
post engagement 
within six months

   82% increase  
   in LinkedIn  
   Newsletter 
   subscribers in  
   one month

1,050 Newsletter 
subscribers  
acquired within 
68 days

21% increase in 
article views
after launching 
newsletter 

… And much of this success revolved around two original articles per month! 

Pro Tip: Great LinkedIn content 
can also help you hire!
Want to get in front of potential new hires? 
LinkedIn can be a great tool.

 » 50 million people use LinkedIn to search for jobs 
each week

 » 95 job applications are submitted each second

 » Six people are hired every minute on LinkedIn

Results for Client #1: 

http://directconnectionusa.com
mailto:hello%40directconnectionusa.com?subject=
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A High-Impact Presence at Tradeshows
The client had not been appearing regularly at 
tradeshows, but they wanted to make it part of 
their strategy. We took this on as well. 

Our tradeshow management spanned 
merchandise, booth setup, marketing and 
messaging. It included finding fun, creative promo 
items to generate buzz and traffic.

We leveraged their LinkedIn space to publicize 
in-person appearances, and once again, the 
“Personal” category became key. We showcased 
their tradeshow staff having fun and talking with 
visitors, and highlighted the branded merchandise 
at the booth. 

We helped this client become a regular presence 
at industry shows – drawing prospects and 
engagement both online and off.  

Credibility-Building Articles
One key to this client’s success was consistent, 
high-quality content: in-depth, educational articles 
that were written with their target client in mind. 
These were reposted monthly on LinkedIn to 
increase exposure and highlight the company’s 
expertise. 

We regularly repurposed content across all 
social media platforms according to a managed 
calendar, and strategically tagged other industry 
leaders to increase the chance for high-profile 
reposting.

Pro Tip: 
Organize your social media post-types into 

specific categories, then you can consistently 

rotate through the list each month to easily 

keep posts diverse and interesting.

297% increase in 
LinkedIn followers 
within six months

295% increase in 
post engagement 
within six months

Results for Client #2: 

297% 295%

"We helped this client become 
a regular presence at industry 
shows – drawing prospects and 
engagement both online and off." 

http://directconnectionusa.com
mailto:hello%40directconnectionusa.com?subject=


Contact Details
707.759.5391 
directconnectionusa.com 
hello@directconnectionusa.com

Direct Connection Advertising & Marketing is a full-service, integrated advertising and marketing firm 
offering advanced revenue growth strategies for wholesale insurance companies, associations, carriers, 
insurtechs, service providers, and agents. 

With our in-depth knowledge of the insurance industry and borderline-obsessive tracking of marketing 
trends (obsessions can be a good thing!), we are uniquely placed to achieve outstanding results for our 
clients on a wide range of platforms. 

Visit us at directconnectionusa.com or email hello@directconnectionusa.com to discuss how we 
can help grow and expand your overall digital presence. We can’t wait to hear from you. 

Want to Boost Your LinkedIn Presence?
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